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At the MPA STC Meeting on Tuesday, October 1 1 a discussion on Internet security raised some 
fundamental questions regarding the MPA’s role in the emerging digital markets. 

All member company representatives agreed that the MPA should be actively engaged in 
Internet piracy enforcement, public awareness and information gathering. 

Member company representatives, however, were concerned about die MPA s role in 
developing Internet security solutions. 

• Do the member companies want the MPA to lead the development of a common 
technology to protect the digital diitribatioo of content? 

I * P°J he member companies want to share their proprietary digital distribution 

| | business models with their competitors in order to define the requirements needed 
do the development? 

* ^ cwnpanies warn the MPA contacting technology companies, some 

wftwoWd'" 01 '? C0rnpan ' es may alre * d y *“ ve relationships with, to develop 


The Committee agreed to ask these questions at their respective companies. Each will try to 
have a response by the next STC meeting on November 9*. 


All felt that these business questions need to be answered before the MPA can proceed. If the 
bustnes answer is that this should be a MPA role, then a legal review is required to insure that 
no antitrust laws are being violated. Only then should the MPA STC proceed. 

'I^!^rvn n ! Sed by *J le lL\!! en,i ,etter 00 Intenlet S4euri, y s,n t'gy sent to the member 
company CEOs (or possibly the Washington representatives). An attachment to that letter called 

MPA Internet Strategy Outline (attached to this memo) stated that the MPA would lead the eflor 

to develop a secure digital distribution technology (Section Al). 

The other concerns raised by the committee were as follows: 

• The letter was issued without the STC’s knowledge or authorization. 

The Outline should have been developed by the Committee and not bv Brad Hunt of 
the MPA. 

Tk* * nd #tUchn,em had not Son' through legal review prior to being issued. 
The third party companies named in section Al are just examples and not a complete 
* list of the potential contacts. 

* t^ST ^ ° CCUrTe - regarding the ukin 8 * !«> d role in developing 
PE ant the MPA to take a leadership role in developing Internet security solutions? 



, TNI IMAOff AA1A MAY Ml LUS CIXM 

1 THAN THU NOTICE DUe TO TH« 



cc: Hope Boonshaft 

Paul Culberg 
DonEklund 
Bob Hopkins 
Lincoln Hu 
George Jobiove 
Jared Jussim 
Mitch Singer 
Vicki Sohnon 

Attachment 


Attorney Client/Work Product 
Outside Counsel's Eyes Only 


S 07745 



! *J*. <<*>»• 


t 


MPA INTERNET STRATEGY - OUTLINE 

SEPTEMBER 28. 1999 

TECHNICAL INITIATIVES. The MPA will lead the effort to dev,.™ . 
robust industry standard for the encrypted digital transmission of content. ? 

1 ° f SeCUre Dlgltal Distri buti 0 n Technology. The 

MPA will contact Microsoft. RealNetworks. Apple IntwTru« 

Macromedia. IBM. and others to develop secure media vZt 

software 1^^°!°^ ,0 ^ * foundation for secure media placer 

software technology, as well as allied players such as AOL and the 

2. Evaluation and Licensing of Content Protection and Codv 
M anagement Technology. The MPA will guide member companies 

SSISL 1 ScT eValUa l ting 3nd ***** security technology. 
Maliagement. ’ C Watermarking ' and Coment Protection System 

ENFORCEMENT. The MPA will reform .h. • 

such sites. ' CT?agmE m P ira " aaivicy and ISPs homing 

“ ESI Tl " MPA Wi “ aCCdOTK '-"Potion of an 
... . pecific lnvest igation program to pursue Internet pirates One 

fn«sSrr„ h “ ';v° , ,h ' fbi —'f ■«»*• £!£ 

moviesavailable foTdolntid ‘ Sr0UP! maki " 8 pira " 

DMCA MP ? "" ICSal r ' medies available - "eluding 

Pirate acdvitL [ T pr0visions - to °b'oin a) interdiction of 
prosecution of m 0 " V h 161 ™ 1, b| vvhere appropriate, criminal 

application of civiUemedier 1 P ' rate ° Perati ° nS “ d C) '' f P ° Ssible ’ 
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:vfPA Internet Strategy - 2 

Legislation. In US. the MPA will determine if and how cuirent taws 
nte proving inadeguaie 10 suppon enforcement against Internet piracv 
Internal, onal^ die MPA will suppon ratification of WIPO treads 
offering remedies ^.gainst copy protecdon cimunveniion and Intemn 
piracy and idem, ly ihose countries where local taws continue 
ineffective against Internet piracy. 

s^id^lf 
r rneSdS' 0f S,Ud '° Pr0peni “ °" ,h ' lmeTOi ' « ^pu 

COMMUNICATIONS. 


5. 


1. 


Public. The MPA will continue to work with Grey Advertising to 
coovrieht^ P mi l ° edUCa ,! e the publie about the v ^ue of protecting 
undmrtlingT'eto, ^ 10 **“ “ 

Studios. MPA will communicate its activities in the Internet and 
digital arena regularly to member companies. 


COMMERCIAL AGENDA. 


I. 


effort *‘Trh ^ j MPA Wil1 slrengthen re * ev ant statistical gathering 
drives. etc CH “ ^ ^ ^ popu,ations of CD ^mers and CD ROM 

Agenda - ^ MPA wil1 identify and tackle 
ommercial issues pertaining to matters such as taxation 
censorship, and market access on the Internet. 


2 


WM/FH/BH 
JVINETI 
9 28/99 


!! 8 

II a? 

Attorney Client/Work Product 
Outside Counsel’s Eyes Only 




S 07747 


IMAGE MCA MAY BC LEM CLEA* 
THAN THtt NOTICE OOC TO THE 



